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AESTHESIS: INTERNATIONAL JOURNAL OF ART AND
AESTHETICS IN MANAGEMENT AND ORGANIZATIONAL LIFE

This journalis published by THE AESTHESIS PROJECT: The Aesthesis Project was founded in January 2007 and is a research

project investigating art and creativity in management and organizational contexts. The project has its roots in the first Art of
Management and Organization Conference in London in 2002, with successive conferences held in Paris and Krakow. From those
events emerged an international network of academics, writers, artists, consultants and managers, all involved in exploring artistic
experimentation and intellectual exploration in the context of management and organizational research. The Aesthesis Project
will be developing extensive research and artistic projects internationally, with academic research fellows and associate creative
practitioners, publications and consultancy.
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Centralisation

22 Jan 2001 LOCATION: St. Gallen, CH. 1/125 sec at f/5.6. Focal length 24n jith fish apter. Nikon D100.

AESTHESIS Vol. 1 // ONE. 2007




‘00T UoIN “Jerdep 18u8) 1204 €€/ 18085 0T/ T A3 UOpUO

uolesijeliuadag

N
o
o)
[V}
LL
Z
(@]
~
~
—
ke
>
(<)
n
L
T
—
)
L
<




Evolution of management from classical to modern to post-modern

23 May 2001. LOCATION: The City, London (from Shakespeare’s Globe). 1/400 sec at f/4.5. Focal length 130mm. Nikon D100.
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Global Logistics
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Changing reflections on management

Chris Poulson is Senior Lecturer in the Faculty of Business at the University of Tasmania, Australia.

Email: tascat@mac.com

20 Jan 2001 Location: Milan. 1/250 sec at f/5.6. Focal length 112mm. Nikon D100.
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At Vital we'll never
promise you the world.

We'll give you honest counsel,
smart thinking and effective
creative solutions.

But without the fluff.
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www.getvital.co.uk creative communications
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